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Abstract: The development of the digital economy has led to the rise of platforms. The monopoly problem of super platforms (includ-
ing market monopoly, traffic monopoly, and data monopoly) is different from traditional market monopoly. It has the char-
acteristics of strong accessibility, rapid technological progress, uneven market dominance, and improvement of consumer
welfare. To establish the institutional mechanism of platform monopoly supervision is very important for the promotion of
the healthy development of China’s digital economy. The basis of the digital economy platform monopoly is data monopoly
and traffic monopoly, thus forming a market monopoly. Therefore, it is imperative to strengthen behavior supervision, estab-
lish a multi-faceted mechanism to prevent data monopoly, clearly define the terms of data collection and the ownership of
the data formed by users on the platform, and require the platform to express the purpose of the data application; to dy-
namically supervise the unfair competition behavior of the platform, and formulate an on—demand supervision plan; to real-
ize the monitoring of traffic distribution mechanism by constructing index sets and other methods; to establish a data rights
system to guide data development and application while strengthening information protection; to implement a multi-dimen-
sional, multi—agent supervision mechanism to strictly limit the platform’s unfair competition behavior, thereby forming re-
strictions on platform monopoly.
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